
A feast at sea  Celebrating Diwali  Social connections

THE MAGAZINE FOR COSTCO MEMBERS

NOVEMBER 2023

Entertain
everyone

Creative party  
ideas that provide 
fun for all ages

HOME ELECTRONICS
Spatial audio

Cellphone photography
Buyers’ picks







NOVEMBER 2023    Costco Connection   3

     

C
O

V
ER

: ©
 D

EN
IR

A
; C

O
N

TE
N

TS
: ©

 M
O

H
A

M
M

A
D

 / 
ST

O
C

K.
A

D
O

BE
.C

O
M

Plug into the latest 
and greatest in 
technology for your 
home and beyond.

November
November 2023 Volume 36 Number 10

Table of Contents
COVER STORY

28 Sleighing it 
Put a new spin on festive holiday 
planning with these party pointers. 
by Kira Vermond 

SPECIAL SECTION:  
HOME ELECTRONICS 

35  Tech this out 
Surround sound  
by Christine Persaud 

TV mounting help  
by Mark Ray 

Smartphone photo and video tips 
by Marc Saltzman

Action cameras  
by Erik J. Martin 

Buyers’ picks





NOVEMBER 2023    Costco Connection   5

Table of Contents November

Up Front

COSTCO LIFE

9  For November
Remembrance Day, advice from 
That Gratitude Guy, supporting 
grieving children and more.   

DEPARTMENTS

7 Assistant Vice President’s Note

17 Financial Connection 
It’s never too early to start 
learning about saving money. 
by Lana Sanichar 

19 For Your Business
Clear, concise writing can make 
a major di� erence in business. 
by Elizabeth Danziger

22 Travel Connection 
Take (cruise) control of   
your dining options. 
by Lois Alter Mark

25 Member Poll 
What is the best tech 
invention of the 21st century? 

91 Member Connection
Yolanda Pop and Linda 
Montalbano create gifts for 
condolences and illness.
by Jen Madera 

Lifestyle

FOR YOUR TABLE

54 Panettone, please   
Wake up to the delicious taste 
of Italy with a traditional treat.
by Jen Madera 

62 Festival of Lights  
Celebrate Diwali traditions 
with bursts of colour, activities 
and fl avour-fi lled dishes.
by Priya Lakshminarayan

FOR YOUR HEALTH

70 Social connectivity  
Learn about ways to combat 
the feeling of loneliness.
by Anjali Rameshbabu

74 On the vertigo  
Causes and treatment for 
the condition that causes 
dizziness and more.
by Jane Doucet 

77 Ask the Pharmacist
Managing the symptoms 
of geriatric diabetes.
by Lawrence Varga and
Joseph Hanna

FOR YOUR ENTERTAINMENT

81 Author spotlight:
The Road Years 
Rick Mercer looks back at his 
TV show The Mercer Report.
by Kristi York 

 + No Brainer by Je�  Kinney.

Shopping

LE
FT

 T
O

 R
IG

H
T:

 ©
 R

O
B 

H
YR

O
N

S;
 S

TO
C

KI
M

AG
EF

AC
TO

RY
; Z

ER
BO

R 
/ S

TO
C

K.
A

D
O

BE
.C

O
M

 

 

 

INSIDE COSTCO

87 Costco Services: 
Primus 
Savings on high-speed 
internet services. 

89 Special Events
Exciting products o� ered  
for a short time.

17

62

70





NOVEMBER 2023   Costco Connection   7

ASSISTANT 
VICE 
PRESIDENT’S 
NOTE

©
 C

O
ST

C
O

 C
AN

AD
A
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is Assistant 
Vice President 
of Marketing.

Follow 
us on

A time to 
remember

Coming next issue
We share seasonal 
recipes from 
members who are 
professional chefs.

D uring November, we pay tribute to all 
those who have fought for the freedoms 
we enjoy today. Thank you to all of you 
who have joined in the e� orts to defend 

what we believe in. You are our true heroes.
And as we re� ect on the lives that were lost 

protecting our country, we mustn’t forget the grief 
of those who are left behind—especially our chil-
dren. They are often overlooked, and their grief, 
without proper support, can lead to physical and 
mental struggles now and in the future. In our 
Costco Life section, you can read about how the 
Children’s Grief Foundation of Canada is helping 
to support our children.

This issue will also bring you some great tech 
solutions to help make life just a little bit easier. 
You can learn more about taking great photos and 
videos with your smartphone or action camera. 
Or maybe you would like to know how to mount 
your brand-new Costco television. We have all 
of that covered.  

I recently took an Alaskan cruise. One of 
the many highlights was the amazing food. 
Thanks to the savvy booking of my niece, we 
enjoyed several of the ship’s exclusive restau-
rants. We also frequented a variety of specialty 
dining venues—co� ee shops, ice cream counters 
and pizza places. Our breakfasts at the bu� et 
were a great start to each and every day. Check 
out our article on cruise dining to get an even 
deeper look into culinary life on the open seas!

So, as we take time to honour our heroes, 
let’s also remember how fortunate we are to 
share this great Canadian life with each other.
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Costco 
Life November

Costco news
Member stories
Timely tips
And more

Every year on November 11, Canadians 
pause for a moment of silence to 
honour those who have fought for our 
freedom. This day recognizes the men 
and women who served in World War I, 
and all servicemen and servicewomen 
who have served in the military in times 
of war, confl ict and peace.

A day of
remembrance

Back-
story

REMEMBRANCE DAY is also known as Poppy Day. 
The deep red fl ower is worn because poppies were 
among the fi rst fl owers to bloom on the battle-
fi elds of northern France and Belgium in World War I. 
The Royal Canadian Legion, Canada’s largest
veteran support and community service organization,

is behind the poppy campaign that raises funds in 
support of veterans and their families in need.

According to the organization, millions of 
Canadians wear a poppy as a pledge to never 
forget those who sacrifi ced their lives. The symbol 
should be worn on the left side over the heart.
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WIRELESS KIOSK

Cellphone savings 
Your local Costco Wireless Kiosk has you covered with 
exclusive savings on the latest cellphones from Apple, 
Google and Samsung, along with carrier plans to meet your 
needs. With every new phone activation, members receive 
complimentary setup, screen protector installation and a gift. 

NEW PACKAGING

It’s in the bag
The Kirkland Signature™ line of nuts has significantly 
reduced plastic in the packaging while keeping the
same great quality product. Transitioning these products 
from plastic jars to bags means 85% less plastic is used 
in the packaging. This new packaging confi guration 
results in more units and pallets per truckload and
fewer trucks on the road.

NEW PACKAGING

It’s in the bag

GRATITUDE MONTH 

He’s thankful and grateful 
Costco member David George Brooke is a motivational 
speaker, life coach and author who’s driven to spread 
messages of appreciation. The Washington state 
resident’s experiences, including the loss of his parents 
when he was a young adult and later the loss of his wife 
of 11 years, forged a deep appreciation for the fragility 
of life and a desire to express gratitude—and help others 
do the same. To date, Brooke (davidgeorgebrooke 
coaching.com), who has trademarked the name “That 
Gratitude Guy,” has made more than 750 speeches 
and keynote presentations. 
Brooke o� ers these tips to help cultivate a 
gratitude mindset:
Start your day with a power hour. Before looking
at your devices, make your bed, journal, meditate,
stretch and have a healthy beverage or smoothie.

Be aware of who you are hanging out with.
Once or twice a year, evaluate those relationships.

Monitor your self-talk and be kind to yourself.

Text someone each day. Tell them how
grateful you are to have them in your life. 
It will make their day. 
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 CHICKEN CAME FIRST

In Montreal in 1995 Pierre Riel, 
now Executive Vice President / 
COO, and Louis Santillo, a 
warehouse manager, introduced 
Costco’s famed rotisserie chicken!
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KEEP ON ROLLIN’

Costco Tire Centre 
If you’re in need of a set of new tires, here’s some good 
news. A tire purchase at a Costco Tire Centre now includes 
installation at no charge. Your purchase also includes a 
5-year road hazard warranty. For details, including warranty
information, click “Tires” at Costco.ca or visit your local 
Costco Tire Centre. 

SUPPORTING GRIEVING CHILDREN

Help during tough times 
Losing a loved one is difficult, especially for children. “If grief is 
not addressed or managed, it can lead to further mental health 
problems,” says Christina Walton, creator of The Children’s 
Grief Foundation of Canada (childrensgrieffoundation.org). 
Walton provides tips for supporting a grieving child: 
● Model your own grief. Showing the child that it’s appropriate
to show grief can help them express their feelings. 
● Seek support for yourself, so you can be grounded and
supportive for the child. 
● Let the child know they’re not alone.

COZY COMFORT FOOD

Vegan Mushroom Stew
45 mL (3 Tbsp) 

olive oil
1 yellow onion, diced
250 mL (1 cup) 

carrot, sliced
250 mL (1 cup) 

celery, sliced
Salt and pepper, 

to taste 
454 g (1 lb) mush-

rooms, halved
6 garlic cloves, 

thinly sliced
10 mL (2 tsp) thyme
5 mL (1 tsp) oregano
2 mL (½ tsp) sage

30 mL (2 Tbsp) flour
60 mL (¼ cup) 

balsamic vinegar
30 mL (2 Tbsp) 

soy sauce
454 g (1 lb) yellow 

potatoes, halved
250 mL (1 cup) split 

red lentils, uncooked 
1 can (425 g/15 oz) 

tomato sauce
750 mL (3 cups) 

vegetable broth
2 bay leaves
Parsley, for garnish 

Heat oil in a large pot over medium heat. Add 
onion, carrot, celery and a couple pinches 
of salt and pepper. Cook 8 minutes, stirring  
occasionally. Add mushrooms, garlic, thyme, 
oregano and sage. Cook 3 to 4 minutes, stirring 
frequently. Add flour; cook and stir for 1 minute. 
Deglaze with balsamic vinegar and soy sauce. 
Add potatoes, lentils, tomato sauce, broth and 
bay leaves. Cook over medium-high, stirring 
occasionally. Reduce heat; simmer 10 to 15 
minutes or until potatoes are fork-tender. Season 
with salt and pepper. Remove bay leaves and 
garnish with parsley.
Tip: Serve with mashed potatoes and bread.
Recipe and photo courtesy of Kylie Lato 
(midwestfoodieblog.com)

http://Costco.ca
http://childrensgrieffoundation.org
http://midwestfoodieblog.com
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FINANCIAL
CONNECTION

Your credit score is an indica -
tor of the kind of borrower you 
are, and is used by banks and 
other institutions when decid -
ing whether they’ll lend to you.
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Lana Sanichar
is president and 
editor-in-chief of 
Canadian Money-
Saver magazine. 
Through an exclu-
sive arrangement, 
Canadian Money-
Saver’s ex  perts
partner with the 
Costco Connection
to share advice 
about relevant 
fi nancial topics. 

 

Email topic sugges-
tions to moneyinfo@
canadianmoney
saver.ca.
Costco members are 
o� ered a one-year 
special intro ductory 
price with on  line 
subscription. Go to 
Canadianmoney
saver.ca and click on 
“Subscribe,” or call 
519-772-7632. Online,
use “Costco” for the 
discount code at the 
bottom of the page. 

Saving
grace
It’s never too early to 
teach the importance 
of socking away funds 
for big-ticket items

by LANA SANICHAR

W e prepare our children for 
their future in so many 
ways. We teach them how 
to cook and how to drive. 

We teach them that it takes hard work 
to reach their goals, and last but not 
least, we teach them about the business 
of money. 

In the � rst article of this four-part 
series, Fred Masters, a former profes-
sional educator and president of 
Masters Money Management Inc., 
commented that “saving until it hurts” 
is a key element of personal � nance 
success for our young people.

When it comes to discussing 
and modelling saving-until-it-hurts 
behaviour with our teens and young 
adult children, here are a few saving 
goals that may help impart that lesson.

Post-secondary costs. For teens 
and young adults, some major expenses 
are likely just over the horizon. Post-
secondary costs are the obvious one. 
Saving a signi� cant portion of part-time 
job earnings is a terri� c idea, given that 
these schooling costs—think tuition, 
books, supplies, food and entertain-
ment—are looming.

First car. Borrowing your parents’ 
car is easy; buying a � rst car is a di� er-
ent game altogether. A quality used car 
still costs thousands of dollars. Part-
time job earnings that are saved means 
taking on less debt when it comes to 
buying that � rst car—keeping it � lled 
up, running and insured.

First apartment. We want the kids 
to launch when the timing is right, 
and they want to launch too. Saving in 
advance for the costs that accompany a 
� rst apartment is wise, practical and
a good introduction to adulthood.

This wraps up our series on youth 
and money. Parents are � rst educators 
in many crucial areas. This certainly 
is true when it comes to personal 
� nance. Children learn about money
from their parents on many levels.
Financial literacy is taught in schools
but the “money lessons” that are taught
at home—both formally and informally—
are invaluable. 

Please do your own due diligence when making 
any � nancial decisions. This column is for general 
informational purposes only and may not apply 
to all provinces. It is meant to get the reader think-
ing about their � nances; it is not meant to be used 
in lieu of advice from a professional.

Schooled in savings
According to the Financial 
Consumer Agency of Canada, 
half of Canadians ages 18 to 
24 currently have student 
loans. The proportion with an 

outstanding balance on their 
student loan declines with age, 
to about 36% for those ages 
25 to 29 and 21% for those 
30 to 34. After age 35, only 
about 5% have an outstanding 
balance on a student loan. For 

Canadians under age 35, 
those with a budget (29%) 
are less likely to have an 
outstanding student loan 
compared with those who 
feel too overwhelmed to 
budget (36%).—LS

http://Canadianmoneysaver.ca
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FOR YOUR 
BUSINESS
FOR YOUR 
BUSINESS

“You can have brilliant ideas, 
but if you can’t get them 
across, your ideas won’t get 
you anywhere.”—Lee Iacocca, 
automobile executive
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Elizabeth Danziger  
is the owner of 
Worktalk Communi-
cations Consulting 
in Los Angeles 
(worktalk.com) and 
the author of four 
books.
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COSTCO 
CON N EC TION

Costco o� ers a 
variety of essentials 
for small businesses, 
from products to 
services, at great 
value. Learn more 
at Costco.ca under 
“Services” at the 
top of the page.

Clear 
copy
Tips for success in 
business and life 
through strong
writing skills

by ELIZABETH DANZIGER

W riting well is vital to a thriv-
ing career. Some people 
consider writing skills as 
“nice to have” but not a 

necessity. This attitude can cost a per-
son a sale, a promotion or a job, because 
in reality, being a good writer is more 
important today than ever before. 

According to the National 
Association of Colleges and Employers, 
73.4% of employers want a candidate 
with strong written communication 
skills. A recent article in Forbes maga-
zine reported that people who write 
well are more likely to get hired, be
promoted and succeed. Good writing
is crucial because it leads to e�  cient, 
e� ective and credible communication. 

When people do not write clearly, 
they lose productivity by having to con-
tinually clarify their messages. They 
reduce revenue by not making their 
value proposition clear to sales pros-
pects. And they also damage the 
company’s brand by not proofreading 
published materials.

Whether you are a student entering 
the workforce, a seasoned employee or
a business owner, you will increase your 
odds of success by upping your writing 
game. Here are three ways to become
a more e� ective writer: 

Know your point before you start. 
It’s maddening to slog through a long 
email or document, searching in vain 
for the main idea. To improve your
writing, focus on the reason for the 
communication before you start writ-
ing. Put the main point within the � rst 
40 words. Repeat it at the end.

Keep your sentence length in 
check. Long sentences decrease read-
ability. The ideal average sentence 
length is about 20 words. (You can
easily measure sentence length with 
Microsoft Word’s Word Count tool.)
If your sentence has multiple clauses 
starting with “which,” “that,” “who,” 
“when,” “because,” etc., consider break-
ing it into separate sentences.

Reread everything before you send 
it. We all know we should reread before 
we send a message, but there doesn’t 
seem to be enough time. However, fail-
ing to proofread for errors can cost your 
company its credibility. Rereading res-
cues you from remorse: Make time for 
it whenever you write.

By practising basic writing skills 
and continually polishing your prose, 
you can be among the winners who 
express themselves clearly on paper. 

Resources
Polish your prose with 
these resources. 
● Writamins’ tips o� er
short, lively tools for
improving your writing.

Sign up at Worktalk.com/
writamins.

● Grammarly is helpful
for catching errors in 
grammar, syntax and 
punctuation. Sign up
for the basic free program 

at Grammarly.com.
● Writer's Digest named

Grammar Girl’s Quick and 
Dirty Tips as one of the 
top writing resources. Sign 
up at Quickanddirtytips.
com/grammar-girl.—ED

http://Costco.ca
http://Worktalk.com/writamins
http://Grammarly.com
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Lois Alter Mark 
is an award-winning 
travel writer. She’s 
sailed on oceans and 
rivers in Antarctica, 
Europe, North Ame-
rica, Russia and the 
United Arab Emirates. 
She hopes to check a 
world cruise o�  her 
bucket list soon.

Bounty 
on the 
seas
Catch the latest 
wave of cruise 
ship dining

by LOIS ALTER MARK

C ruising can mean di� erent 
things to di� erent people: 
adventure, or even romantic 
or exotic destinations—just 

to name a few. However, one aspect 
that is consistent for everyone: food. 
If you haven’t been on a cruise in a 
while, or ever, you will be amazed—
cruise lines have expanded o� erings 
and elevated cuisine to provide true 
culinary experiences.

Notable chefs
From Guy Fieri’s Guy’s Burger Joint 

on Carnival to James Beard Award 
winner Michael Schwartz’s 150 Central 
Park on Royal Caribbean International, 
many cruise lines are now boasting big-
name chefs and restaurants.

Michelin-starred chef Daniel 
Boulud recently introduced his � rst 
signature restaurant at sea, Le Voyage, 
on Celebrity Beyond. With dishes 
like Tamarind and Peanut-Crusted 
Prawns and Grilled Rubia Gallega 
Filet Mignon, cruisers can savour 
world-class dining at sea.

Exclusive restaurants
You may want to consider upgrad-

ing your stateroom so you can eat at 

restaurants available to suite guests 
(there are options for non-suite guests 
too; see the sidebar “Specialty dining”). 
These restaurants are more intimate 
and feature exclusive dishes with 
impeccable service. 

On Cunard, suite guests get compli-
mentary access to the Queens Grill or 
Princess Grill, beautiful � ne-dining 
venues serving dishes like beef Welling-
ton and rack of lamb. 

On Celebrity, guests have two 
options: If you stay in The Retreat, you 
can enjoy your meals in the comfort of 
Luminae, featuring signature dishes by 
chef Boulud. If you’re in Aqua Class, 
your wellness journey includes dining 
in Blu, with its spa-inspired menu.

Princess Club Class o� ers guests 
their own separate area of the main 
dining room, with expedited seating, 
dedicated waitsta�  and additional 
menu items. 

And Holland America Line gives 
Club Orange guests their own private 
eatery on select ships. 

Unique dining experiences
Going beyond the food itself, cruise 

ships are turning meals into memorable 
experiences, thanks to innovations like 
Disney Cruise Line’s Animator’s Palate 
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restaurant and the Frozen theatrical 
dinner, both of which o� er top-notch 
entertainment while you eat. Celebrity 
Cruises feature Le Petit Chef, a delight-
ful, animated experience that brings 
the tabletop, and your plate, to life.

Many cruise lines, including 
Princess, Carnival, Royal Caribbean 
International and Azamara, o� er chef ’s 
table experiences that treat a small 
group of passengers to a multicourse 
meal created and hosted by the chef, 
who describes each dish and the wine 
with which it’s paired. It’s a rare oppor-
tunity to feel like a VIP.

Co� ee shops and afternoon tea
Cruise ship cafés are where you can 

pick up a specialty co� ee (included in 
many beverage packages) along with a 
complimentary pastry or two. Café al 
Bacio is a popular gathering spot on 
Celebrity ships; at Holland America 
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Line’s Grand Dutch Café, consider try-
ing the Triple Berry Pannenkoek, an 
underrated treasure. The International 
Café on Princess is � lled with goodies, 
from doughnuts to quiches to sand-
wiches—and the food is free all day.

Don’t skip afternoon tea, though—
especially on Cunard’s Queen Mary, 
Queen Elizabeth or Queen Victoria, 
where the three-course version of the 
British tradition is � t for royalty.

Bu� ets still rule
A cruise ship standard, bu� ets are 

bigger and better than ever, with vege-
tarian, vegan and gluten-free options, 
and everything from chicken and sea-
food to Indian dishes, pasta and sushi. 

With o� erings like these, you may 
need to add another cruise to your vaca-
tion list just to experience them all. 

Specialty dining
Although you can eat 
happily on any cruise ship 
without spending extra 
money, you may want to 
splurge on one of the 

many specialty restaurants 
now available at sea. My 
favourites include Celebri-
ty’s Eden and Raw on 5, 
Cunard’s Steakhouse at 
The Verandah, Princess’ 
Sabatini’s and Disney’s 

adults-only Remy. 
Holland America Line 

o� ers a number of Culinary
Cruises with top chefs. The
ships also feature a variety
of specialty dining options.

—LAM

Clockwise from top left:
Arendelle: A Frozen Dining 
Adventure, a theatrical dining 
experience on Disney Cruise 
Line; Carnival’s Havana Bar & 
Pool; Carnival’s Cucina Del 
Capitano restaurant. 
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Costco Travel 
o� ers ocean and
river cruises, as
well as vacation
packages, rental
cars and hotel-only
options for destina-
tions in Canada and
around the world.
To learn more, visit
CostcoTravel.ca or
call 1-855-863-0357.

http://CostcoTravel.ca
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MEMBER 
POLL

Follow 
us on

What’s the best tech 
invention of the 
21st century? 
Costco members respond to our poll, 
posted to Costco’s social media  

GPS navigation.
Rebe Gonzd’Aven

Washer [and] dryer in one!
Amy Singleton

Smartphones. They have replaced the 
need to carry: watch, stereo, computer, 
calculator, wallet, planner, flashlight, etc. 

@concertcrazyfestivalgirl

A Costco with enough parking spots. 
@siskavard

Apple CarPlay. [I] use[d] to not go far 
from home. With Apple CarPlay I’d 
now drive across the country by myself. 
Best thing ever!

Barbara Basciano

Air fryers. 
@costcomarkhameast
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Watch for the poll at 
Facebook.com/Costco 
Canada or Instagram:  
@costco_canada. 

Plugged in  
According to Thecanadian 
encyclopedia.ca, Research 
in Motion released the 
first BlackBerry smart-
phone in 2002. 

New tech at 
your fingertips
Find your own favourite tech 
inventions. Did you know the 
following items are available 
in Costco warehouses and 
at Costco.ca? 
● Cellphones and accessories
● Smartwatches and
activity trackers
● Security cameras and
surveillance systems
● Video games and consoles
● TVs, monitors, computers
and tablets

http://Costco.ca
http://Thecanadianencyclopedia.ca
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COVER
STORY

Making 
merry 
Holiday parties are back! From co� ee-fuelled 
festive brunches to elegant sit-down celebra-
tions, it’s time to put a fresh spin on this year’s 
seasonal gatherings. So break out those ugly 
Christmas sweaters, draw up a guest list of 
favourite folks and throw a holiday bash 
they’ll remember all year. (Eggnog optional.) 
by Kira Vermond
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MAKING MERRY
CONTINUED FROM PAGE 28

When Costco 
members Paul Nielsen and Lisa Groulx 
throw a holiday party, you won’t � nd them 
polishing crystal or frantically putting on 
lipstick before their 75-plus guests arrive. 
Instead, the couple doesn’t even bother 
getting out of their pyjamas. 

For the past eight years, they’ve hosted 
an annual holiday PJ brunch party that 
starts before most people roll out of bed. 
But the unconventional time works for 
Nielsen and Groulx, a � re� ghter and nurse 
from Guelph, Ontario, who have two 
small daughters. 

“When you’re young, you go to evening 
parties. Then all of a sudden you have kids 
and you’re getting up at 5 a.m. and so are 
all of your friends who have children,” says 
Groulx. “So we thought, why don’t we have 
our party in the morning?”

Not only is their commitment to holi-
day entertaining admirable, but so is their 
brunch spread. Nielsen and Groulx moved 
their party outdoors two years ago due to 
the pandemic, fashioning their large, 
detached garage into a holiday wonderland 
with tables laden with a granola bar, cheese 
boards, homemade bread, overnight oat-
meal � xings and co� ee. Always co� ee. 

They purchase aluminium pans, ingre-
dients and other party supplies at Costco 
well in advance so they’re not scrambling 
last-minute, and build a � re outside the 
morning of to warm their guests. 

But the culinary star of the show has to 
be the massive mound of æbleskiver, tiny 
pu� s of pancake that guests dot with jam 
and powdered sugar. With a nod to 
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Nielsen’s Danish heritage, the family starts 
� ipping batches in specialized pans about
three weeks before the big day and freezes
them for later. And no wonder.

“We do 500 to 600!” says Nielsen.
Thinking ahead is a great idea, says 

Adaobi Kanu, owner and lead planner of 
Events in a Crunch, which serves clients in 
Austin, Texas, and New York City. 

“When it comes to party planning, 
the biggest tip is the more time the 
better,” she says, explaining that many 
people underestimate how much work 
goes into a fabulous party and overesti-
mate their ability to juggle jobs, family 
obligations and party planning as the 
holidays approach. 

To make it memorable and cost-
e� ective, it also pays to put a fresh 
spin on your soirée—something guests 
look forward to each year. In fact, 
creative party ideas are often budget-
friendly. Beyond pyjama brunches 
outdoors, here are a few other original
holiday entertaining ideas—from 
small to large—to get everyone in the 
festive mood.

Make it formal 
Perfect for a pocket-sized crowd—

think 8 to 15 people—the formal dinner is 
making a comeback. Buy an extra folding 
table if needed and splurge on � owers and 
pretty napkins. O� er mineral water for 
those who don’t drink alcohol to accom-
pany a � ve-course meal. (There’s no shame 
in hiring a caterer for part of the meal 
either. You need to enjoy the night, too!) 
Candlelight sets the mood. 

After dinner? Why not break out the 
party games. 

“Food and games make a fabulous 
time,” says Kanu. “People are able to just 
really connect, build those stronger rela-
tionships and kick o�  the holiday season 
with all that goodness and joy.”

CONTINUED ON PAGE 32
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the tone
Need even more 
inspiration? Here are
a few tips to make 
your event special. 
● Get creative with
your invitations!
Digital versions are
popular, but paper
invites still impress.
Or follow the newest
trend: fi lmed party
trailers that give
guests a sense of
what to expect and
build anticipation.
● O� er a welcome
drink and snack near
the door. Hire servers
or get your teens to
pitch in.
● Smile. Hug. Make
merry. Forget the
work that went into
the party and just
enjoy. Happiness is
contagious.—KV
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Try something new
Standing around with a drink chatting 

near the bu� et table is nice, but it can feel 
more ho-hum than ho-ho-ho, especially if it’s 
your fourth holiday party of the month. Kick 
the fun meter up a notch by giving revellers 
something to do to break the ice and make 
some memories. 

Set up an epic scavenger hunt for adults 
and kids. Plant candy canes, chocolate coins, 
stockings and other holiday-themed items 
around the house and break guests into teams. 
Those who � nd the most win. Or host a gin-
gerbread house decorating party. It’s a good 
way to get rid of leftover Halloween candy 
hanging around the house. 

Another idea: Spend quality time with 
friends and organize an afternoon cookie 
decorating party. Supply a selection of pre-cut 
sugar cookies in festive shapes, tinted icing, 
sprinkles, edible markers, piping bags and 
other tools for beautifying batches. Tea, co� ee, 
hot chocolate and cookies (of course) keep 
bellies fed.

Make parties productive
If you tend to leave gift-wrapping until

the last minute (busted), why not cross the 
dreaded chore o�  your list while surrounded 
by friends and family? Throw a present-
wrapping get-together by providing gift wrap, 
tape, bows, scissors and name tags (or have 
guests bring their own) then get down to 
work. Sip cocktails and munch treats to make 
the time � y. Don’t forget to vote on the best 
wrapped package too! 

Soon, your least favourite task will be 
wrapped up for another year. 

Dress it up
For large parties with more than 

50 guests, Kanu likes to combine a cocktail 
and appetizer party with silly wearable 
pizazz. Create a “make your own ugly 
Christmas sweater” station complete with 
washed second-hand sweaters and supplies—
or choose Kanu’s theme from last year: 
an “elf yourself ” party. 

“I went full elf,” Kanu jokes, who admits 
the kids joined her in going all-out with the
elf apparel and makeup, while adult party-
goers politely donned elf ears. 

“People still talk about that party though,” 
she says. “So now I’m thinking, ‘I’ve got to 
level up this year.’” 

Kira Vermond is an Ontario-based freelancer.

MAKING MERRY
CONTINUED FROM PAGE 31
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COSTCO 
CON N EC TION

Costco warehouses 
and Costco.ca sell 
a variety of food, 
beverages and 
other hosting 
supplies to host a 
holiday gathering 
that will set the bar 
for years to come.

http://Costco.ca
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Avoid these 
hosting mistakes 
We asked Adaobi Kanu, 
owner of Events in a 
Crunch, and Emilie Williams 
and Heather Siebarth of 
Tulips & Maple in Ottawa, 
Kingston and Picton, 
Ontario, the biggest 
blunders hosts make—
and how to fi x them. 

The gaffe: Not paying 
enough attention to music.

The fix: Create a playlist 
in advance and ensure 
your Bluetooth speakers 
are charged. Or hire a 
musical performer. 

The gaffe: The food is 
too complicated. 

The fix: Ditch prep 
stress, and buy oven-ready 
appetizers and vegetable 
trays. Or hire a caterer to 
craft Pinterest-worthy 
charcuterie boards and 
themed drinks. 

The gaffe: No follow-up.
The fix: Didn’t get a 

chance to say goodbye to 
everyone? Send an email 
the next day to spread 
party afterglow cheer.—KV
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M Dialed in 
Technological advancements are making
the everyday products we use more precise, 
e�  cient, convenient and powerful. This 
issue’s Special Section shows how to 
enhance what you do, see and hear with
the latest in tech. 

Learn more about spatial audio technology, 
which brings immersive theatre-like sound to 
your home, and set the stage with advice for 
mounting a TV. Look like a pro with our photo 
and video tips, or take your creativity a step 
further with action cameras, such as a GoPro. 
Finally, check out our buyers’ picks, which 
feature tech items of quality and value. 

36 Spatial audio 

39 TV mounting 

40 Smartphone video and photo tips

44 Action cameras

47 Buyers’ picks 

Surround yourself with sound

An elevated viewing experience

Get in on the action (cameras)
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Christine Persaud
is a Toronto-based 
freelance writer. Her 
work has appeared 
in Digital Trends, 
Reviewed-USA 
Today, XDA,
Android Central
and at Wifihifi.com.

COSTCO 
CON N EC TION

You'll fi nd a selection 
of products that 
support spatial audio 
in Costco warehouses 
and at Costco.ca. 

Beautiful 
noise
Spatial audio takes the 
concept of surround 
sound to new heights
by CHRISTINE PERSAUD

Y ou might have heard of spatial 
audio and wondered what it is. 
It’s a technology that processes 
audio to create the illusion that 

sounds are coming from all around, in- 
cluding from above. You’ll hear it in an 
action movie with planes � ying overhead
or cars zooming by in every direction; a 
romantic comedy with a sappy scene in 
the pouring rain; a horror � ick with 
scares in every corner; or a musical track
with distinctly placed instruments. It 
can be found in video games, too, like 
� rst-person shooters, keeping you 
apprised of your in-game surroundings.

The term was coined in 2020 by 
Apple at its developers conference to 
describe the company’s implementation 
of immersive audio. But it has since be- 
come more generally used to refer to any
type of immersive, three-dimensional 
sound (not unlike how we refer to tissues
as Kleenex or bandages as Band-Aids). 
Spatial audio is cited interchangeably 
with similar technologies, such as Dolby 
Atmos, DTS:X, and Sony 360 Reality 
Audio and 3D Audio. All of these tech-

nologies, which come from di� erent 
companies, accomplish the same thing 
and fall under the umbrella of “immer-
sive audio.”

The idea with spatial audio, available
in products like soundbars, wireless 
speakers and headphones, is to replicate 
an immersive audio experience without 
the use of multiple speakers around 
you. For a home theatre, spatial audio is 
a step up from surround sound because 
you will feel like you’re right in the 
action. It is available for music, movies, 
TV shows and video games, though not 
all titles are mixed for it. 

Here’s a look at what you will need 
to enjoy this technology: 

A product that supports it. Products 
that support immersive audio playback 
are labeled as such, with words like spa-
tial audio, Dolby Atmos, DTS:X, 360 
Reality Audio or another similar term. 
Spatial audio speakers are made by 
brands such as Apple and Sonos, 360 
Reality Audio headphones from Sony 

http://Wifihifi.com
http://Costco.ca
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and Atmos soundbars from Samsung. 
Even some premium smartphones 
claim to support spatial audio or 3D 
audio playback. 

Content mixed for spatial audio. 
Video streaming platforms will label  
the spatial audio content they have 
available in a similar way. When you go 
to Netflix, look under the movie or TV 
show title and you will see a series of 
icons that may include spatial audio  
or Dolby Atmos, along with other 
audio-related features, such as closed 
captioning. On the Disney+ website 
scroll to the “Details” tab and look 
under “Available in the following for-
mats.” This is true for Max, Hulu, Bell’s 
Crave and others. Not all content is 

mixed for spatial audio, however. The 
Witcher on Netflix is available in spatial 
audio, for example, but Titans is not. 

Not all music streaming platforms 
support spatial audio. Spotify, for ex- 
ample, does not yet support it. However, 
Apple Music has a dedicated category 
for spatial audio content. Amazon 
Music HD, Apple Music and Tidal offer 
some spatial audio content, too. If 
you’re unsure of what’s available, type 
“spatial audio” or “Dolby Atmos” in the 
general search bar to isolate applicable 
search results. 

An appropriate subscription. Even 
if the service supports immersive audio, 
you may need a specific subscription 
tier to access it. With Netflix, you need 
the Premium plan. It’s available on 
music streaming services, too. With 
Tidal, you need the HiFi Plus subscrip-
tion tier. Apple Music, however, offers 
tracks in spatial audio with its base  
subscription option.

With spatial audio, you can use  
a single premium speaker (or other 
audio device) and high quality  
mixed content to get an impressive,  
enveloping experience.  

FR
O

M
 L

EF
T:

 ©
 V

LA
D

 K
O

C
H

EL
A

EV
SK

IY
; O

D
.E

RD
E 

/ S
TO

C
K.

A
D

O
BE

.C
O

M

All in your head
Spatial audio is handled 
differently with headphones. 
A technology called head- 
related transfer function 

(HRTF) tricks your brain into 
believing that sounds are 
farther away or closer to you 
than they really are. To enjoy 
it, use a pair of spatial audio 
headphones, like the Apple 

AirPods Max or OnePlus 
Buds Pro 2 with a compatible 
smartphone, like the Apple 
iPhone 14 or OnePlus 11, 
respectively.—CP

Spatial audio can 
make you feel like you 
are in the centre of 
the action. 

Go big
Even though technology 
now makes it possible to 
enjoy immersive audio 
through a single speaker, 
for an even better audio 
experience, the pros will tell 
you that you need to install 
multiple speakers in various 
locations to get the best 
effect. If you go this route, 
you’ll want to place speak- 
ers at the front and back of 
the room, at the left and 
right, the front centre, and 
above, plus have a sub- 
woofer for enhanced bass. 
This setup is called a 5.1.2 
system: five main speakers 
plus a subwoofer and two 
height speakers on the 
ceiling. A 7.1.2 system adds 
two more speakers on the 
sides of the room as well 
for a movie theatre-like 
experience.—CP
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A variety of TV 
mounts and 
accessories are 
available in Costco 
warehouses and 
at Costco.ca.

Hanging 
around 
Display and  
protect your TV  
with a wall mount 
by MARK RAY

T elevision mounts are a great way to 
secure your new flat-screen TV to a 
wall and free up space in your home. 
Here’s what you need to know about 

these handy accessories.

Types of TV mounts
Manufacturers typically offer three  

basic styles:
● Fixed mounts
● Tilting mounts
● Multi-position mounts

Which should you pick? That depends. 
“Fixed is for customers wanting the  

simplest, lowest-profile mount—great  
with OLED TVs,” says Geoff Ireland, senior 
account executive for Costco supplier Kanto.

“Tilting mounts tilt up and down to 
reduce glare or reflections from lights  
and windows,” adds Victoria Francisco, 
senior marketing channel manager for 
Costco supplier SANUS. 

“Multi-position mounts provide addi-
tional versatility,” says John McCreath,  
global sales director for Costco supplier  
AVF Group. “A fully articulated multi- 
position mount can be used to offer multiple 

viewing angles in open-plan living spaces  
or to perfectly position a screen in the corner 
of a room,” he says.

What else you should consider
Once you’ve settled on a style, pick a 

mount that supports your TV’s weight and 
matches its VESA pattern. “The VESA pat-
tern is simply the spacing of the bolts on  
the rear of your TV measured in millime-
tres,” McCreath says.

Where to mount your TV
You can mount a TV pretty much any-

where you have wall space, but that doesn’t 
mean every spot is ideal. Eye comfort is a big 
factor, according to Jason Zavarella, Kanto’s 
product manager. “Line up the centre of the 
TV with your eyes while seated to reduce eye 
strain,” he says. “With a large TV you may be 
a bit shocked about how close the bottom of 
the TV is to the ground!”

Once your TV is securely mounted to  
the wall, there’s just one thing left to do: 
enjoy the show. 

Mark Ray is a freelance writer (and Costco 
member) based in Louisville, Kentucky.

Calling in the pros 
TV mount manufacturers work 
hard to make installation easy. 
For example, SANUS and AVF 
both have online height 
calculator tools that will tell  

you exactly where to drill 
holes based on your TV and 
the mount you select. But 
don’t hesitate to hire a 
professional installer if you 
need one. That’s especially 
true if you’re uncomfortable 

with the process or have 
a special situation like  
steel wall studs or a brick 
wall. Installers can even  
hide cables inside hollow 
walls, resulting in a more 
polished look.—MR

http://Costco.ca
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Marc Saltzman
is a tech journalist 
and host of the Tech 
It Out podcast. He 
answers selected 
questions in this 
column and regrets 
that all questions 
can’t be answered 
individually.
Twitter 
@marc_saltzman
Email 
connection@
costco.com
Please include 
“Tech Connection” 
in the subject line.

COSTCO 
CON N EC TION

You’ll fi nd quality 
smartphones at 
cellphone kiosks 
located in Costco 
warehouses and at 
Costco.ca. 

Merry 
memories 
Tips for making great 
photos and videos with 
your phone this season  
by MARC SALTZMAN

T he best camera, they say, is 
the one you have with you. 
If that happens to be your 
smartphone this holiday 

season, that’s a good thing. Today’s 
phones have seriously good cameras, 
and they’re ideal for on-the-spot 
editing—including adding fun � lters
—and the images and video you take 
are easy to share with loved ones. 

Whether you’re on iPhone or 
Android, the following photography 
tips and tricks will help ensure you’re 
capturing the best images and video 
of your time with friends and family 
this season.

Avoid the digital zoom. Get closer 
by walking up to your subject with your 
smartphone rather than pinching and 
expanding the screen with your � ngers 
to digitally zoom in, which often yields 
pixelated images. Fill up the entire 
frame with your subjects, unless you’re 
also trying to capture the scenery, 
like the mountain behind the family 

on a hike. Try your phone’s “Portrait” 
mode, as it cleverly blurs the back-
ground behind your subject for a 
professional-looking, soft, out-of-focus 
background, called bokeh. 

Right or left, not centre. Memorable 
photos need great composition. Instead 
of placing your subjects in the centre 
of the frame—what most amateur 
photographers do—move them to 
the left or right to make your photos 
instantly become more powerful and 
beautiful. You may hear pro photogra-
phers refer to a “rule of thirds,” which 
creates a nice balance by breaking up 
a scene into three parts where you 
place your subject to the left or right.

Cloudy days are great. When 
outside, try to resist using the � ash, 
as natural light is typically superior. 
Cloudy days provide great lighting 
because the clouds di� use the sun. 
If it is a sunny day, ensure your back 
is to the sun. You want to avoid having 
your subject backlit, with the sun 
behind them, because it will create 

http://Costco.ca
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a silhouette e� ect. This is true also 
for photos shot indoors near a window 
(especially with bright white snow 
outside). Sometimes I take indoor 
photos with and without a � ash to 
see what I like best. Review what 
you took and redo, if needed.

Turn the phone sideways. Unless 
you’re trying to capture a tall structure, 
like a Christmas tree, use a landscape 
orientation when taking photos and 
shooting videos to get more in frame—
especially with group shots. Holding 
your phone horizontally will also create 
photos that look better when viewed on 
a widescreen computer or television.

Don’t forget about audio. Don’t 
underestimate the importance of 
loud, clear audio when shooting videos. 
Hearing what the kids say when they 
rip open the presents or when carolers 
are at your front door is just as import-
ant as the image. Getting closer to what 
you’re recording will help with this. Pro 
tip: Consider investing in an external 
microphone (wired or wireless).

Keep ’er steady. Ever hold your 
camera at arm’s length to get a shot? 
Try to avoid this because hands are 
prone to shaking. To get a good, sharp 
photo or video, hold the camera with 
both hands and pull your arms into 
your chest or stomach to steady the 
shot. You can also use a tripod or rest 
your phone on a table.

Angle is everything. When shoot-
ing photos or videos, try to match the 
height of the subject. Consider kneeling 
on the ground to snap a picture of a 
baby’s � rst steps or a video of a beloved 
family pet. You’ll get better shots 
when at eye level rather than angling 
the phone up or down, which can 
look awkward.

Candid shots are keepers. Don’t 
always take photos of people posing for 
the camera as their expression can look 
forced and predictable. Some of the best 
photos of subjects are when they don’t 
realize they’re being photographed—but 
be sure to get their permission before 
uploading to social media or sharing 
with others. 

With these tips and a little experi-
menting, you can make great photos 
and videos with your smartphone. 
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Play around with your 
smartphone’s camera 
options, such as 
creating a timelapse 
video of stringing up 
holiday lights outside 
or shooting a slow-
motion video of kids 
tossing snowballs. 

Plus, there are many 
free apps to help you 
easily edit photos and 
videos, and share them 
with friends and family. 
Instagram and Snap-
chat, for example, allow 
you to add fun fi lters, 
like a sepia-tone fi nish 
or a retro ’70s look. 

Some apps leverage 
more advanced artifi cial 
intelligence (AI), such 
as Lensa and PicAI, to 
magically enhance your 
portrait photographs, 
create all new images 
out of a single shot 
(like a virtual photo-
shoot) and add wild, 
cartoon-like e� ects.

—MS

Left: When taking a photo, don’t centre 
your subjects. Below: For sharp photos 
and video, a tripod will steady your phone. 
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You’ll find a selection of action 
cameras in Costco warehouses 
and at Costco.ca. 

Snap 
into  
action 
Rugged action  
cameras 
conveniently  
chronicle  
your adventures 
by ERIK J.  MARTIN

S martphones are handy for  
taking photos, but try using  
one when jumping out of a 
plane, skateboarding a half-pipe 

or snorkelling with sea turtles. Record- 
ing these, and other exciting activities, 
calls for a dedicated, compact, rugged 
action camera. GoPro-style cameras  
are designed to take high-quality foot-
age in adventurous environments.

“Action cameras allow users to 
record activities hands-free while  
still producing stable and immersive 
footage,” says Arianne Burrell, com-
munications manager for Costco  
supplier DJI North America. “They 
have become increasingly popular due 
to their versatility, ease of use and  
ability to capture unique perspectives. 
They are built to withstand harsh  
conditions, including water, dust and 
impact, making them ideal for captur-
ing moments where other cameras  
may not survive.”

A product for all passions
Costco member Christen da  

Costa, CEO of product review website 

Gadgetreview.com in Houston, says 
action cameras are ideal for any outdoor 
pursuits involving movement—from 
running, surfing and rock climbing to 
kayaking, bungee jumping and snow-
boarding. “Using one of these devices 
attached to your body, helmet or gear 
with a mount can be a great way to 
record your activity without missing  
out on the full experience,” he says.

Keenan Beavis, a Costco member  
in Langley, British Columbia, has docu-
mented activities on numerous trips 
with his action camera, including  

hiking in nearby Whistler and surf- 
ing in Hawaii. “These gizmos shine in  
scenarios where the camera may be 
exposed to the elements or in dynamic 
situations like extreme sports. You can 
attach one to a drone for aerial footage, 
mount it on your helmet during a bike 

http://Costco.ca
http://Gadgetreview.com
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ride or strap it to your pet for a fun 
perspective,” says Beavis.

You can even attach one to the roof 
of your car for fantastic footage at fast 
speeds, notes London, England–based 
travel expert Zaeem Jafri. “My wife and 
I have even used an action camera while 
scuba diving in Bali,” Jafri says.

Essential features
Action cameras are typically 

packaged in a basic kit that includes 
the camera, a rechargeable battery, a 
micro SD card and a few accessories 
(see “Worthy extras”). These pocket-
sized, lightweight devices are equipped 
with a � xed wide-angle lens to capture 
a broader view (some even have detach-
able lenses) and a mini screen to control 
settings and view recorded content. 
Several models o� er advanced image 
stabilization and built-in Wi-Fi or 
Bluetooth connectivity to make trans-
ferring � les to the internet (or other 
devices) easy. 

Most action cameras shoot photos 
at 12 megapixels or higher resolution 
and record video in 4K or 5K quality 
at 30 to 240 frames per second (fps). 
Note: You need higher fps—at least 
60 fps—to shoot slow-motion video. 
Common video formats include MP4 or 
HEVC; common photo formats include 
JPEG or RAW. Experts recommend 

using a memory card with minimum 
write speeds of 80 to 100 Mbps and at 
least 64-gigabyte capacity. 

Be aware that action cameras 
lack some of the zoom and low-light 
functionality, battery life and editing 
features of DSLRs and larger cameras 
with bigger sensors. You also have less 
artistic control over elements like focus 
and lighting, although some of these 
� aws can be addressed with the right 
editing software.

Shopping tips
It’s smart to research di� erent 

models, read online reviews and 
compare speci� cations before buying 
an action camera, which can range 
from $100 to more than $500 for a 
basic bundle.

“Look for cameras that align with 
your requirements and o� er good 
value for the investment,” says Ravin 
Goyal, a professional photographer in 
Los Angeles. He suggests considering 
factors such as image quality, video 
resolution, waterproo� ng, battery life 
and connectivity options. 

An action camera might be just 
what you need to capture active sports 
video this winter.

Erik J. Martin is a freelance writer who lives 
near Chicago.

Sharpen your skills
To create the fi nest-looking videos 
and photos possible, try these tips:

● Choose the appropriate
shooting mode (such as HDR, 
time-lapse, burst mode, etc.).

● Select the highest resolution
for video and photos.

● Turn on image stabilization,
if available.

● Shoot photos in RAW (DMG/
GPR) format for best image qua-
lity because doing so preserves 

more image detail and colour. 
● Lower your ISO setting in

bright daylight; increase ISO 
in low-light conditions.

● Pick a wide fi eld of view
setting for recording expansive 
scenes.—EJM

Worthy extras 
Action camera owners 
are advised to stock 
up on essential accesso-
ries compatible with 
their devices that can 
make it easier to get 
the fun footage they 
favour, including:

● A waterproof case,
which protects a non-
waterproof model from 
moisture damage (often 
$50 and up).

● Various mounts and
grips for photo and video 
versatility, such as chest 
mounts, helmet mounts, 
handlebar mounts, tri-
pod mounts, suction 
cup mounts, handheld 
grips and selfi e sticks ($10 
to $50 each).

● Extra rechargeable
batteries to ensure exten-
ded shooting time ($20 to 
$40 each).

● A portable charger
so you can recharge your 
camera battery quickly on 
the go ($60 and up).—EJM
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Buyers’ picks
Product selections from Costco’s 
Home Electronics buying team

Waldek Cap Sean Oliver Charles Chum

PlayStation 5 Gaming Console Bundle
Unleash new gaming possibilities with the PlayStation 

5 (PS5) Bundle, which includes two DualSense wireless 
controllers. Experience fast loading with a high-speed 
solid-state drive, deeper immersion with support for
haptic feedback, adaptive triggers and 3D audio,
and an all-new generation of games. Item 2424242. 
Warehouses/Costco.ca.—Waldek Cap

TCL 65" 4K Mini-LED QLED Smart TV
The ultimate 4K Mini-LED QLED Smart TV with Google TV delivers 

spectacular picture quality with bright vivid colours. At the same time, 
the ultra-dark blacks and ultra-bright whites provide premium picture 
quality in any room. With up to 2,300 local dimming zones and pin-
point zone control, you can adapt on-screen content for crystal-clear 
viewing pleasure. The 4K Smart TV features Bluetooth, hands-free 
voice control and auto game mode that works with Amazon Alexa, 
Google Assistant and Apple HomeKit. Item 8477065. Costco.ca only.

—Sean Oliver

ASUS Vivobook S 14 OLED Laptop
Powerful, thin and light, this Intel Evo laptop is 

perfect for school, work or entertainment. It features 
a 13th Generation Intel Core i9-13900H processor 
and high-capacity 1TB solid-state drive so you can 
work or play, any time and anywhere. Enjoy a stylish
new design and stunning visuals on the laptop’s 
14.5-inch 2.8K OLED display, which o� ers a refresh 
rate of 120 hertz for smoother-looking motion. Item 
1055404. Warehouses/Costco.ca.—Charles Chum

http://Costco.ca
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Pass the 
panettone
Try an Italian holiday 
staple that’s been  
popular for centuries

by JEN MADERA

A traditional offering at Italian Christ-
mases, panettone (pronounced 
pa-neh-TOE-neh) is a cake or sweet 
bread studded with dried fruits, such 

as candied orange peel and sultanas. This sig-
nature holiday cake originated in Milan and 
is now popular worldwide. Panettone is cut 
vertically and served in slices, and can be 
accompanied by warm beverages, such as 
coffee or tea, or a sweet wine.

Legend has it 
The origin of panettone is rife with mys-

tery. According to Italoamericano.org, one 
legend claims a young man, in love with the 
baker’s daughter, invented panettone and 
saved the bakery from bankruptcy, while 
another details a nun that cut a cross into  
the top of the bread, creating the traditional 
four-sectioned dome shape. 

According to Italymagazine.com, another 
tale occurs at Ludovico Sforza’s royal court at 
Christmastime in the 15th century, when the 
baker accidentally burned the dessert in the 
oven. Toni, a member of the kitchen staff, 

offered a sweet bread he’d baked previously 
with leftover ingredients. The bread was 
well-received, and was named pan de Toni,  
or “Toni’s bread”—which became panettone.

Bake it till you make it
Baking your own panettone is a challeng-

ing endeavour. It starts with the proofing— 
or proving—process, which involves resting 
the dough and allowing it to rise before  
baking. The dough used for panettone is 
acidic, similar to sourdough, and undergoes 
fermentation, giving panettone its character-
istic fluffiness, softness, porous texture and  
a hint of sweetness. 

Panettone is as versatile as it is delicious. 
Look for versions stuffed with fruit, laced 
with chocolate or topped with nuts or a glaze. 
Or, get creative and transform your panet-
tone leftovers into one of the recipes on the 
next page. 

With so many options available, pick up 
some panettone this holiday season and start 
your own legend. 
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Panettone French Toast 
with Orange Cream
ORANGE CREAM
250 mL (1 cup) heavy cream
1 mL (¼ tsp) orange zest
2 mL (½ tsp) vanilla extract
15 mL (1 Tbsp) sugar
680 g (1½ lbs) panettone
4 eggs
250 mL (1 cup) whole milk
10 mL (2 tsp) vanilla extract
1 mL (¼ tsp) almond extract
30 mL (2 Tbsp) honey
Butter as needed, for greasing the griddle
Maple syrup, for serving
Powdered sugar, for dusting
Prepare the cream: Using an electric mixer, 
beat the cream until soft peaks form. Add 
the orange zest, vanilla extract and sugar. 
Continue to whisk until stiff peaks form, 
being careful not to over-mix. Refrigerate 
until ready to serve.
Preheat the oven to 180 C (350 F). Slice the 
panettone in half, then slice each half into 
1.27-cm (½-inch) slices. In a mixing bowl, 
beat the eggs. Whisk in the milk, vanilla 
extract, almond extract and honey. 
Heat a flat-top griddle or large sauté pan 
over medium heat. Once the griddle is hot, 
add enough butter to coat the surface  
completely. Dip each piece of bread into  
the egg mixture and place onto the griddle. 
Cook each side for 3 to 4 minutes, or until 
golden brown. Work in batches if all of the 
bread won’t fit on the surface, adding more 
butter for each batch. Place the French 
toast onto a baking sheet and bake for a 
few minutes until done. Serve with orange 
cream, maple syrup and powdered sugar.  
Makes 6 to 8 servings.
Recipe courtesy of Kayla Howey (theoriginaldish.com)

Panettone  
Bread Pudding
2 L (8 cups) panettone, cubed
640 mL (2⅔ cups) whole milk, 

room temperature
500 mL (2 cups) heavy cream, 

room temperature
9 large eggs, room temperature
250 mL (1 cup) granulated sugar
2 mL (½ tsp) salt
15 mL (1 Tbsp) vanilla extract
125 mL (½ cup) unsalted butter, melted
Preheat the oven to 180 C (350 F). Spray a 
23 x 33-cm (9 x 13-inch) casserole dish with 
cooking spray and set aside. Line a sheet pan 
with parchment, then place cubed panettone 
on it. Bake until just starting to brown, then 
set aside to cool. 
In a large bowl, whisk the milk, cream,  
eggs, sugar, salt, vanilla and melted butter. 
Place the panettone in the casserole dish. 
Pour the milk mixture over the panettone. 
Press the panettone down into the milk  
mixture and let stand for 30 minutes. Bake 
for 90 minutes, or until puffed and set. Cover 
the casserole dish with foil after 45 minutes 
if needed to prevent over-browning. Makes 
10 to 12 servings.
Tip: Top with cranberries and powdered sugar.
Recipe and photo courtesy of Traci Crossland and Caylie 
Crossland (bakerstable.net)

COSTCO 
CON N EC TION

A variety of 
panettone can be 
found in Costco 
warehouses. 
Groceries are 
available for 
delivery through 
Costco Grocery at 
Costco.ca. 

©
 M

.S
TU

D
IO

 / 
ST

O
C

K.
A

D
O

BE
.C

O
M

http://theoriginaldish.com
http://bakerstable.net
http://Costco.ca














62   Costco Connection   NOVEMBER 2023

FOR YOUR TABLE

 Paal Payasam

Priya 
Lakshminarayan
is a cookbook 
author and food 
blogger at 
Cookilicious.com.
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Diwali 
delights
Celebrate the festival 
of lights with food, 
fi reworks and fun 

by PRIYA LAKSHMINARAYAN

D iwali, also known as Deepavali, 
means “festival of lights.” The name 
comes from the clay lamps lit to sym-
bolize the victory of light over dark 

and good over evil. It is celebrated by Hindus, 
Sikhs and Jains, as well as members of other 
religions, with great pomp and show.

The festival has several origins in Indian 
mythology. Northern India celebrates it to hon-
our the return of Lord Rama after 14 years of 
exile. Southern India celebrates the occasion as 
the day Lord Krishna slew the demon Naraka. 

Diwali happens in October or November, 
with celebrations typically lasting � ve days. 
This year, it occurs on November 12. While 
everyone has their own special way of celebrat-
ing the festival, here are a few themes:

● Temples, homes and o�  ces are cleaned,
sometimes renovated, decorated and brightly lit.

● New clothes and jewellery are purchased.
● On the � rst day, participants oil their hair

and body, and take a bath, called an abhyanga 
snanam, before sunrise.

● Entryways to homes are decorated with
rangoli (a design made out of coloured powder 
and sand) on the � oor.

● Diyas (earthen lamps) are lit all around
the house and lanterns are hung on balconies 
or porches.

● Fireworks add to the celebration.
The days leading to Diwali are usually

spent preparing a variety of sweet and savoury 
treats to exchange with friends and family. 
The savoury treats, called farsan or namkeen, 
are usually fried and made in bulk to last a cou-
ple of months. They include chivda (snack mix 
with pu� ed rice and nuts), mathri (crackers), 
chakli (crunchy fried spiral-shaped snacks) 
and kachori (stu� ed deep-fried snacks). 
Popular Diwali desserts, or mithai, mostly 
made with milks, sugar, nuts and ghee, include 
gulab jamun (similar to a doughnut hole 
dunked in syrup), halwa or bar�  (fudge), kheer
(pudding), karanji (fried � lled � aky pastries) 
and ladoos (small � our-based balls).

Entire families get together to celebrate 
Diwali with joy, cheer, festivities and a lot 
of good food. Try these two recipes that 
my family and I prepare in our household 
every Diwali. 

http://Cookilicious.com
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Paal Payasam 
(Rice Pudding)
30 mL (2 Tbsp) ghee
8 almonds, sliced
8 cashews, chopped
8 pistachios, chopped
6 raisins
60 mL (1⁄4 cup) basmati rice
125 mL (1⁄2 cup) sugar
500 mL (2 cups) whole milk
500 mL (2 cups) evaporated milk
1 mL (1⁄4 tsp) cardamom powder
1 mL (1⁄4 tsp) sa� ron, 

plus more for serving
15 to 30 mL (1 to 2 Tbsp) 

mixed nuts, chopped, for garnish
Turn on an Instant Pot to Sauté 
mode. Add ghee, then fry almonds, 
cashews, pistachios and raisins for 
1 minute. Add raw rice to the pot 
and sauté for another 30 to 40 
seconds. Add sugar, followed by 
milks. Bring to a boil, then press 
the Cancel button.
Close the Instant Pot with the 
lid. Position the valve in the seal 
position. Select Porridge mode 
and cook for 20 minutes.
When done and the Instant Pot 
beeps, let the pressure release 
naturally, then open the lid.
Mash some of the rice with 
the back of a ladle to make the 
pudding creamier.
Sprinkle with the cardamom 
powder and sa� ron and mix. 
Serve warm or chilled. Garnish 
with chopped nuts and sa� ron 
before serving. 
Makes 10 servings.
Recipes and photos courtesy of 
Priya Lakshminarayan (cookilicious.com)

Cilantro Mathri 
250 mL (1 cup) whole wheat fl our
125 mL (1⁄2 cup) plain fl our
30 mL (2 Tbsp) sesame seeds
30 mL (2 Tbsp) paprika
5 mL (1 tsp) turmeric powder
5 mL (1 tsp) salt
1 bunch cilantro, chopped
60 mL (1⁄4 cup) yogourt
15 mL (1 Tbsp) vegetable oil, 

plus much more for frying
60 mL (1⁄4 cup) water, as needed
Put whole wheat fl our, plain fl our, 
sesame seeds, paprika, turmeric 
powder and salt in a mixing bowl. 
Add cilantro, followed by the yogourt. 
Mix all the ingredients together. 
Knead into a soft dough, adding oil 
and water as required.
Make small balls of the dough, then 
fl atten each ball with a rolling pin to 
0.5-cm (1⁄4-inch) thickness. Prick all 
over with a fork. Using a biscuit cut-
ter, cut out desired shapes. 
Heat 2.5 cm (1 inch) to 5 cm (2 inch) 
of oil in a deep frying pan, over 
medium heat. Fry dough in batches 
until both sides are a light golden 
brown and the mathri fl oat on top, 
about 5 to 7 minutes. Remove them 
carefully and place on a paper towel 
to soak up the excess oil. Cool com-
pletely before serving or storing. As 
crackers cool, they will get crispier 
and become slightly dark in colour. 
Makes 10 servings.

COSTCO 
CON N EC TION

You’ll fi nd ingre-
dients to make 
food for Diwali 
in Costco ware-
houses. Groceries 
are available for 
delivery through 
Costco Grocery 
at Costco.ca. 
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Anjali  
Rameshbabu, Ph.D,  
is a health-social 
psychologist and  
the founder of  
Health2Wellbeing.com, 
which provides 
scientific guidance  
for healthy living and 
social connectedness.

COSTCO  
CON N EC TION

A trip to your local 
Costco warehouse 
can be a great way 
to connect with a 
loved one. 

Making 
connections
Social connections
are essential for physical 
and mental health

by ANJALI  RAMESHBABU

A ccording to a growing number 
of studies, loneliness is becom-
ing a global concern, impacting 
up to a third of the world’s 

population. The feeling of loneliness 
comes from wanting social connection 
in one’s life but not having it. Feeling 
socially connected means having rela-
tionships in our life we can rely on to 
give us a sense of belonging, share the 
good times and bad, and feel secure, 
loved, accepted and valued. We need 
human connection like we need clean 
air, running water and shelter.

While we live in a hyperconnected 
world, studies report that many people 
feel less connected on a personal level. 

So, what can we do to become more 
meaningfully connected with the people 
in our lives? The following steps may 
seem simple, but they can have a signi- 
ficant positive impact.

Swap phones for people
We tend to spend too much time on 

our phones. So, put it down and look up 
and around you. Pay attention to things 
outside your device. Take a moment and 
think. Is there at least one person in 
your life you haven’t talked to in awhile 
or could check in with? Pick up your 
phone only if that person is not within 
walking distance, and use it to either 
make a plan to get together or have a 
proper conversation with that person.

Do mundane things together
Running errands can feel like a 

drag, but getting groceries, cooking, 
doing the dishes, picking up mail or 
cleaning the house can feel quicker 
when you’re chatting with someone. 

If you live with family or room-
mates, make mundane activities more 
fun by doing them together. Make it a 
priority to have meals together, at least 
once a day. (If you live in a busy envi-
ronment and doing errands is your 
chance to get a break from a chaotic 
day, that’s OK too.)
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Plan a daily walk with a companion
Research consistently shows 

that people who walk regularly are 
more likely to be healthy, feel well 
emotionally and even experience 
more creativity. Walking with a com-
panion means sharing these positive 
e� ects with another person. New to 
the area or living alone? Make plans 
for a daily walk with a neighbour.

Get involved in your community
Getting involved in your community 

doesn’t have to mean organizing a fund-
raiser or neighbourhood meetings. You 
can engage in simple yet practical ways 

to stay connected. For example, when 
you’re outside, make eye contact with a 
passerby and say hello. Take a minute to 
check in with your neighbour if you are 
both in your front yards or driveways. 
Getting to know people in your area will 
help you stay connected in your neigh-
bourhood and develop a greater sense 
of belonging.

Work is your community too
We spend many of our waking 

hours working, so why not build rela-
tionships with co-workers who share 
your hobbies and interests? Stay con-
nected in healthy ways by making plans 
for a hike, a visit to the local farmers 
market or a meal together. If you’re a 
manager or business owner, allow time 
for your employees to brie� y connect 
with their co-workers every day and 
maybe even join in, but without moni-
toring or micromanaging. This will help 
your employees feel less stressed, more 
connected and engaged at work, and 
more productive.

No matter who we are, where we 
come from or what our daily experi-
ences are, we all bene� t from positive 
human connection. Find small yet 
meaningful ways to stay connected. 
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Connecting well

Research shows that 
loneliness can negatively 
impact our physical health, 
mental health and well-
being. Having positive 

social connections can 
enrich our lives, make us 
resilient and keep us well.  
Think of social connected-
ness as a healthy behaviour 
that’s part of your lifestyle. 
The Canadian Alliance for 

Social Connection and 
Health developed the 
GenWell Project Human 
Connection Movement to 
increase social connection. 
Learn more at Genwell
project.org.—AR

A minister 
of loneliness? 
The loneliness epidemic 
has spurred govern-
ments across the world 
to drive action at the 
highest level. The UK 
appointed the world’s 
fi rst minister to address 
loneliness in 2018 and 
Japan followed suit in 
2021. Such a commitment 
can take shape in various 
ways. For example, the 
UK launched a national 
strategy geared toward 
building awareness, 
creating multi-sector 
partnerships and funding 
projects aimed at promot-
ing social connections 
within communities. In 
Canada, the Canadian 
Alliance for Social Connec-
tion and Health (casch.org) 
leads scientifi c and policy 
action to promote social 
connection.—AR

http://casch.org
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A variety of 
over-the-counter 
medications  
that may help  
with vertigo  
are available  
in most Costco 
warehouses  
and at Costco.ca.

Spin 
doctoring
A look at the causes and 
treatments of vertigo

by JANE DOUCET

T wenty years ago, when Costco 
member Theresa Babb awoke 
on a workday morning, the 
room started to spin when  

she sat up in bed. Feeling nauseous,  
the then 43-year-old resident of 
Dartmouth, Nova Scotia, lay back 
down, which worsened the spinning 
sensation. Instead of driving her to 
work, Babb’s husband took her to the 
hospital, where she was given a shot  
of something (she can’t recall what)  
that made her feel better. After she  
got home, she went back to sleep— 
but when she tried to sit up again,  
the spinning returned. 

A friend who happened to be a  
neurologist figured Babb was experi-
encing vertigo. An appointment with a 
vestibular rehabilitation physiotherapist 
at the Atlantic Balance and Dizziness 
Centre in Dartmouth confirmed benign 
paroxysmal positional vertigo, or BPPV. 

“It was a relief to get a diagnosis, 
because I had to sleep sitting up, and  
I couldn’t drive,” says Babb. “It was 
extremely debilitating.” It took about 

three weeks of treatment—a series of 
positional head movements performed 
by a physiotherapist that Babb was 
taught to do at home—to stabilize  
the dizziness so she could resume  
normal activities.

Kinds of vertigo
Costco member Kim Dao, an  

assistant professor at Tufts University 
School of Medicine, has treated many 
vertigo patients. A board-certified  
clinical specialist in neurologic physi- 
cal therapy, she says that up to 40%  
of adults will experience some form  
of vertigo-related dizziness.

Women are three times more likely 
than men to experience vertigo. “That 
could be hormonal or due to changes in 
bone structure, because BPPV, the most 
common type, is starting to be linked to 
osteoporosis,” says Dao. “We know a lot 
about vertigo, but there’s always more 
to learn through research.”

In addition to BPPV, there are other 
types of vertigo, including labyrinthitis, 
viral, migraine and Ménière’s disease. 
“Even if a vestibular physical therapist 

http://Costco.ca
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isn’t sure of a diagnosis if it isn’t BPPV, 
the treatment is similar,” says Dao. 
“Some strokes can present purely with 
vertigo, so during our assessment, we 
ask questions to rule out stroke. If we 
think a patient needs further attention 
beyond what we can provide, we refer 
them to urgent medical care.”

A look at the causes
The causes for vertigo vary. For 

example, BPPV occurs when calcium 
carbonate crystals that are normally 
embedded in gel in the inner ear canals 
become dislodged and move into one  
or more of the three fluid-filled semi- 
circular canals, where they are not  

supposed to be. Labyrinthitis is usually 
caused by the common cold or flu, 
which spreads to the innermost part  
of the ear. And Ménière’s disease is  
a recurrent attack due to fluid imbal- 
ances in the inner ear (a drug called  
betahistine taken during an attack, 
along with a low-salt diet, can improve 
Ménière’s symptoms).

“With any type of vertigo, brain  
signals need to be rewired to correct  
the error signal to decrease the dizzi-
ness,” says Dao. A weakened vestibular 
system can be improved through eye- 
strengthening exercises and closed- 
eye balance postures. “These adaptation 
exercises help strengthen the whole  
vestibular system.”

Since Babb’s first BPPV episode,  
she has experienced one other as severe, 
plus several milder episodes. “I can 
manage the mild ones on my own,  
but when it’s severe, I know where  
to go for help,” she says. For someone 
newly diagnosed with vertigo, she  
says this: “Don’t think this is going  
to be your life from now on. You will 
recover from it, and you’ll learn how  
to manage it.” Dao echoes Babb’s hope-
ful note: “Physical therapists can treat  
it quickly and have an immediate 
impact. There’s a way out, and it can  
be as simple as one visit to get the  
positional manoeuvres done.”  

Jane Doucet is a Halifax-based  
journalist and author.
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Concussion concern
“Concussion from a sport, or 
any trauma to the head, such 
as from a car accident, can 
dislodge calcium carbonate 
crystals and cause vertigo,” 

says neurologic physical 
therapist Kim Dao. Feeling 
dizzy, lightheaded or like the 
room is spinning can happen 
after a concussion. These 
sensations can be caused  
by the brain injury, or from 

changes in blood pressure or 
problems with vision or the 
inner ear. Visit a doctor for 
possible concussion. They 
may refer you to a physical 
therapist specializing in 
vestibular rehabilitation.—JD

STROKE AWARENESS

Certain types of strokes 
are often missed because 
symptoms of vertigo or 
dizziness can be misat-
tributed to ear conditions. 
According to an article 
in the Canadian Journal 
of Emergency Medicine, 
several multi-centre 
studies were conducted at 
13 Canadian hospital emer-
gency rooms over 11 years. 
They enrolled patients who 
were diagnosed with a 
transient ischemic attack (a 
stroke that lasts only a few 
minutes) and compared 
them to patients with iso-
lated dizziness. 

Only 0.8% of patients with 
isolated dizziness had a 
stroke within 90 days, 
compared to 2.9% of those 
presenting with neurologi-
cal symptoms. Because 
such a high number of 
emergency room patients 
with dizziness do not have 
a stroke, properly diagnos-
ing a stroke in these cases 
is a challenge.—JD
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Lawrence Varga, 
B.Sc.Phm., is assis-
tant vice president
of Costco Pharmacy.

Joseph Hanna,
B.Sc.Phm., CDE,
BCGP, director of
Costco Pharmacy,
contribu ted to 
this column.

Geriatric 
diabetes
Aging well with this 
health condition

by LAWRENCE VARGA
and JOSEPH HANNA

Y ou’ve made it to your golden years, 
and you now qualify for the senior 
discount at most places along with 
government drug bene� ts. 

Growing older may have its own set
of health challenges, including geriatric 
diabetes. Statistically, more than a quarter
of all seniors have been diagnosed with
diabetes, a disease that can take an average
of a decade o�  of a lifespan. Fortunately, 
older adults can overcome the challenges
of this disease with the help of their
health care team, including their Costco 
pharmacist, family and friends.

Common symptoms of diabetes, such
as increased thirst and urination, may
not be present in older adults. Instead, 
they may experience dry mouth, dry eyes 
and confusion. 

Some of the common diabetes drugs 
like metformin and a class called sulfony-
lureas —such as glyburide—can cause more 
problems than they prevent in the elderly, 
whose livers or kidneys may not be working 
as well as when they were younger, and are 
often avoided. Depending on the severity of 
the impairment of those organs, sulfony-
lureas can result in severe hypoglycemia 
(blood sugars that are too low) and subse-
quent dizziness, fainting and falls.

Those with additional medical condi-
tions, such as di�  culty walking and
performing basic activities of daily living, 
fall onto the frailty scale, where a more

cautious approach to treating diabetes is 
taken. While we aim for certain blood 
sugar and A1C results, which are similar to 
a three month-average of blood sugars in 
those with diabetes, we individualize these 
targets and allow higher levels for those 
who are frailer to prevent complications.

Seniors with cognitive di�  culties will 
need help with all the monitoring that 
comes with diabetes, such as a blood glu-
cose monitoring or taking a complex regi-
men of medications, which a Costco 
pharmacist can assist with through the use 
of a compliance pack that shows photos of 
the medication and organizes them by 
what time they should be taken. Due to 
lack of sensation in the nerves of the feet, 
another key step in monitoring the health 
of people with diabetes is conducting regu-
lar foot inspections to look for signs of 
injury, infections or ulcers.  

On a positive note, newer, long-acting 
insulins have helped those with diabetes 
control their sugars better and with less 
side e� ects of hypoglycemia.

You may have heard the expression 
that growing old is not for the faint of 
heart, but this additional bit of knowledge 
may help you or your loved ones be better 
prepared to work with resources to manage 
this disease. 

Pharmacies in Costco’s Quebec locations 
are independently owned and operated 
by pharmacists.
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The Road Years  
(Item 1760170) and  
No Brainer (Item 
1748889) will be  
available in ware-
houses in November.  

Rick Mercer

Road 
show
Rick Mercer’s  
second memoir goes 
behind the scenes
by KRISTI  YORK

W hen it comes to Canada, Rick 
Mercer has seen it all.

That’s because the come-
dian, author and Costco  

member spent 15 years travelling across 
the nation for his CBC-TV show, The Mercer 
Report. He provides an inside look at these 
unique experiences in his latest book,  
The Road Years.

The book picks up where Mercer’s first 
memoir, Talking to Canadians, left off. The 
Road Years begins in 2004 with Mercer,  
a proud native of Newfoundland and 
Labrador, launching a new weekly show 
with his executive producer and partner 
Gerald Lunz. Their mission was to create, 
as Mercer puts it, “the most unapologeti-
cally Canadian TV show ever.” The result, 
of course, was The Mercer Report. 

For 255 episodes, Mercer demonstrated 
his quick wit and willingness to try anything. 
He attempted numerous sports alongside 
Olympians, bungee-jumped into a canyon 
and allowed a giant swarm of bees to crawl 
up his neck.

“There were many segments that  
we described as ‘host in peril’ or ‘host in  
discomfort,’ ” Mercer recalls in a phone 
interview from his home in Toronto. “Still, 

 I felt it was my job to go for it—to strap on 
the skis and go down the hill. I always gave 
100%, which was often not nearly enough.”

Mercer’s trademark humour and 
self-deprecating style are on display as he 
describes his experiences interviewing 
celebrities and everyday Canadians. “We 
had guests who were musicians, athletes 
and prime ministers, but the real rock stars 
of our show were oyster farmers, recycling 
plant workers and local high school stu-
dents,” he says.

The book never wavers from Mercer’s 
desire to honour all things Canadian. “The 
philosophy behind The Mercer Report was 
to celebrate every town, every province, 
every territory,” he explains. “It was a great 
privilege, and I loved doing it.”

These days, Mercer still performs stand- 
up comedy and is pondering the topic for 
his next book. “I enjoy writing, and it’s very 
satisfying to have completed two memoirs,” 
he says. “Next, though, I’d like to write 
about someone who’s not me.” 

Kristi York is a freelance writer in  
Waterloo, Ontario.

BOOK PICK

BOOK No Brainer

AUTHOR Jeff Kinney

In No Brainer, book  
18 in the Diary of a 
Wimpy Kid series from 
bestselling author Jeff 
Kinney, it’s up to Greg 
to save his school 
when the town 
threatens to close the 
crumbling building. 

Middle school 
hasn’t been a joyride 
for Greg, so he’s not 
too broken up about 
the closure. But when 
Greg realizes it means 
attending a different 
school than his best 
friend, Rowley, Greg  
changes his tune. Will 
he be able to save it? 

Intended for 
readers ages 8 to 12.

—Stephanie E. Ponder
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COSTCO.CA
For more of what you love, shop Costco.ca

Men’s or Ladies’ 
2-Piece Pyjama Set

$19.99 DELIVERED

AFTER $5 OFF

Kids’ 2-Piece Pyjama Set

$14.99 DELIVERED

AFTER $4 OFF

Jammin’ Jammies Family 2-Piece Pyjama Set
Valid 11/27/23 – 12/10/23  Jammin1123

$119.99 DELIVERED

AFTER $30 OFF

Borealis Arctic Expedition Ladies’ Parka
Valid 11/06/23 – 11/12/23 

 Borealis1123

$54.99 DELIVERED

AFTER $15 OFF

Conair Handheld Garment Steamer
Valid 11/20/23 – 12/03/23 

 1543452

Sign up at Costco.ca for exclusive online offers by email!
Visit Costco.ca and select Get Email Offers

http://Costco.ca
http://Costco.ca
http://Costco.ca


$1,499.99 DELIVERED

AFTER $400 OFF

Ecoway Titan Integrated Smart Toilet 
With Built-in Bidet
Valid 11/20/23 – 12/03/23  Ecoway1123

STARTING AT

$13 OFF

Select Nellie’s Cleaning Products
Valid 10/30/23 – 11/12/23 

 Nellies1023

$39.99 DELIVERED

AFTER $10 OFF

Conair Smoothwrap Hair Dryer
Valid 10/30/23 – 11/12/23 

 Conairdryer1023

STARTING AT

$479.99 DELIVERED

Select Ove Decors Bathroom and Lighting Items
Valid 10/30/23 – 11/12/23 

 Ove1123

$189.99 DELIVERED

AFTER $40 OFF

Oster Digital French Door Toaster Oven 
with Air Fry
Valid 11/20/23 – 11/26/23   2142064

$59.99 DELIVERED

AFTER $20 OFF

Gourmia 7qt Air Fryer
Valid 11/27/23 – 12/03/23 

 Gourmia1023

$424.99 DELIVERED

AFTER $75 OFF

Kenwood Mixer
Valid 11/13/23 – 11/26/23 

 Kenwood1023
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$799.99 DELIVERED

AFTER $200 OFF

Real Flame Fresno Media Console Fireplace
(Available in various colours)
Valid 10/30/2023 – 11/12/2023  Fresno1023

$399.99 DELIVERED

AFTER $170 OFF

Comfort Tech Serene Medium Foam Queen
Mattress (Available in various sizes)
Valid 11/20/2023 – 12/03/2023  Serene1023

$3,299.99 DELIVERED

AFTER $1,000 OFF

Pavillion II Top-grain Leather 3-pc. Home Theatre
Power Reclining Seating
(Available in various con�gurations)
Valid 10/30/23 – 11/12/23   Pavillion1023

4125-DC

$799.99 DELIVERED

AFTER $200 OFF

Real Flame Fresno Media Console Fireplace
(Available in various colours)
Valid 10/30/23 – 11/12/23  Fresno1023

$2,999.99 DELIVERED

AFTER $1,000 OFF

iComfort Massage Chair IC 8300
Valid 11/06/23 – 11/19/23

 100778035

$199.99 DELIVERED

AFTER $50 OFF

Amisco Clovis Counterstool (Available in various
styles and colours)
Valid 11/13/23 – 11/26/23  Amisco1023

$1,599.99 DELIVERED

AFTER $400 OFF

Epic Top-grain Leather King Bed
(Available in various colours and con�gurations)
Valid 10/30/23 – 11/12/23  Epic1023

$399.99 DELIVERED

AFTER $170 OFF

Comfort Tech Serene Medium Foam Queen
Mattress (Available in various sizes)
Valid 11/20/23 – 12/03/23  Serene1023

$219.99 DELIVERED

AFTER $60 OFF

Fellowes Microshred 1800MC Shredder
Valid 11/20/23 – 11/27/23

 Fellowes1023

For more of what you love, shop Costco.ca

3BUY ONLINE

1012-1002G-24-November-2023-Costco-Online-E.indd   3 2023-09-14   4:00 PM



$1,499.99 DELIVERED

AFTER $400 OFF

Ecoway Titan Integrated Smart Toilet
With Built-in Bidet
Valid 11/20/23 – 12/03/23  Ecoway1123

STARTING AT

$13 OFF

Select Nellie’s Cleaning Products
Valid 10/30/23 – 11/12/23

 Nellies1023

$39.99 DELIVERED

AFTER $10 OFF

Conair Smoothwrap Hair Dryer
Valid 10/30/23 – 11/12/23

 Conairdryer1023

STARTING AT

$479.99 DELIVERED

Select Ove Decors Bathroom and Lighting Items
Valid 10/30/23 – 11/12/23

 Ove1123

$189.99 DELIVERED

AFTER $40 OFF

Oster Digital French Door Toaster Oven
with Air Fry
Valid 11/20/23 – 11/26/23   2142064

$59.99 DELIVERED

AFTER $20 OFF

Gourmia 7qt Air Fryer
Valid 11/27/23 – 12/03/23

 Gourmia1023

$424.99 DELIVERED

AFTER $75 OFF

Kenwood Mixer
Valid 11/13/23 – 11/26/23

 Kenwood1023

SHIPPING INCLUDED ON MOST ITEMS

2 BUY ONLINE

1012-1002G-24-November-2023-Costco-Online-E.indd   2 2023-09-14   4:00 PM

$799.99 DELIVERED

AFTER $200 OFF

Real Flame Fresno Media Console Fireplace 
(Available in various colours)
Valid 10/30/2023 – 11/12/2023  Fresno1023

$399.99 DELIVERED

AFTER $170 OFF

Comfort Tech Serene Medium Foam Queen 
Mattress (Available in various sizes)
Valid 11/20/2023 – 12/03/2023  Serene1023

4125-DC

For more of what you love, shop Costco.ca

3BUY ONLINE

1012-1002G-24-November-2023-Costco-Online-E.indd   3 2023-09-14   4:00 PM

$3,299.99 DELIVERED

AFTER $1,000 OFF

Pavillion II Top-grain Leather 3-pc. Home Theatre 
Power Reclining Seating
(Available in various con�gurations)
Valid 10/30/23 – 11/12/23   Pavillion1023

$2,999.99 DELIVERED

AFTER $1,000 OFF
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Real Flame Fresno Media Console Fireplace 
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$69.99 DELIVERED

AFTER $20 OFF

Ottlite Wake-up Light
Valid 11/20/23 – 11/27/23 

 Ottlite1023

$1,199.99 DELIVERED

AFTER $300 OFF

Bestar Orion Double Wall Bed 
(Available in various colours and con�gurations)
Valid 10/30/23 – 11/12/23  Orion1023
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To learn more 
about Primus and 
a variety of other 
services o� ered 
at Costco, visit 
Costco.ca and 
click on “Services.” 

COSTCO 

Home smart home  
Primus provides high-speed internet solutions
at exclusive rates for Costco members

P icture it: Your daughter is streaming 
her favourite TV show in her bed-
room, your son is gaming in the family 
room and you are needing to attend a 

virtual meeting in your home o�  ce. Whether 
it’s for work or play, Primus internet service 
can equip a home with the tools to improve 
internet speed, increase Wi-Fi connectivity 
and provide crystal-clear audio with less
video freeze-up.

Primus’ high-speed internet service
o� ers leading-edge Wi-Fi technology at
competitive prices that can provide the
performance necessary to run everyday
home smart devices such as thermostats,
doorbells and alarm systems.

“The demand for multiple users at the 
same time has made it imperative that home-
owners have the connectivity they need,”
says Lawrence Robins, channel partnership

manager for Primus. “Our goal is to o� er 
Costco members across Canada a reliable 
choice for quality internet at a great value.”

With Primus internet service, the home 
becomes the central hub where the data is 
shared between the physical devices and
the user who controls them via a mobile
app or website. 

For areas in your home where the Wi-Fi 
signal could use a boost, the Primus X50 
Wi-Fi pod system works in tandem with
the online network. The pods can be tucked 
away in locations throughout the home
where the computer signal is the weakest.
The pods boost the signal in hard-to-reach 
locations and eliminate Wi-Fi dead zones
so everyone can enjoy home entertainment 
simultaneously. 

Member savings

Primus o� ers unlimited 
a� ordable internet for your 
home or your business, and 
members who sign up for the 

internet service receive a 
Primus X50 Wi-Fi pod system 
and modem. Primus also 
o� ers long-distance plans and
exclusive calling features for
home phones.

For more information 
about the available plans
for Costco members, or
to customize a plan, visit
Primus.ca/connection.

http://Costco.ca
http://Primus.ca/connection
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A limited-time showcase of exciting products

FOR SCH E DU LE S AN D DE SCRI PTION S
Go to Costco.ca and search “Special Events.” 
Or, from the Costco mobile app, go to “Warehouse 
Locator” and choose a warehouse for events info.

Vitamix Blenders
Imagine blending smooth purées, 
chunky salsas, steaming soups and 
frozen desserts with ease. The Vitamix 
Ascent Series A2500 does just that, 
using built-in wireless connectivity 
and smart programs that automatically 
adjust based on the container you 
use—no more guesswork, just the 
perfect blend every time. 

Grisport Hiking Boot
These Italian-made boots are designed for trail and 
mountain hiking. With a rigidly designed sole and 
tested for a minimum weight, they o� er superior 
cushioning and increased stability on all terrains.

JL Studio Apparel
JL Studio will bring your favourite 
looks to life with the right styling, 
feel-good fabrics and easy silhouettes 
that will make dressing e� ortless.

Health and Wellness Promotion

Costco Pharmacies o� er health and wellness 
services to help you reach your health goals. 
For more information, visit CostcoPharmacy.ca.
© MARTIALRED / STOCK.ADOBE.COM

http://Costco.ca
http://CostcoPharmacy.ca
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Clockwise 
from top:
Linda Montal-
bano, left, and 
Yolanda Pop; 
Little Wing 
Condolence 
Gift Box, 
unpackaged 
and packaged. 

TI M I NG IS KE Y

Yolanda Pop and Linda 
Montalbano, founders of 
leolam, suggest waiting
to send a gift to a grieving 
person. “It’s within that 
quiet time in the weeks 
and the months that follow 
a loss when support and 
acknowledgement can 
mean so much to let them 
know you are thinking of 
them,” says Pop. This 
thoughtfulness will speak 
volumes. “Showing you 
care about someone in 
the most di�  cult time is 
the most important thing 
you can do,” Montalbano 
adds.—JM

A gift of 
support
Many people wonder what gift to buy for a 
loved one who is grieving or going through 
an illness. This is the question Costco mem-
bers Yolanda Pop and Linda Montalbano 
sought to answer when they created the 
brand leolam, supplying carefully crafted 
gifts for condolences and illness. “Following 
the loss of both my parents (the name 
leolam is named after my father, Leo, and 

mother, Lammy), I noticed the discomfort 
people experienced with what to say, do or 
give,” Pop says. 

According to Pop and Montalbano, 
every gift purchased from Leolam.ca—
right down to the packaging—is curated
to provide the recipient with connection
and support. Each gift includes a heartfelt 
sentiment card and a small marble heart. 
“Customers who have received a leolam gift 
are so touched and moved, often carrying 
the heart with them,” says Montalbano.

—Jen Madera
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